v 4

£y
4il) w| -

Globeshopper “".
Spending

Insights in
Lebanon

Global Blue




Disclaimer

This presentation and its contents are strictly confidential and may not be: (i) copied, distributed,
reproduced or passed on (in whole or in part); or (ii) disclosed by the recipient to any person outside
the recipient’s organisation or firm; or (iii) published (in whole or in part) for any purpose or under
any circumstances, in each case without the express prior approval of Global Blue. This presentation
is being supplied solely for the recipient’s information and to be used solely for the recipient’s
organisation or firm’s internal purposes. © Global Blue
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Glossary & Methodology

Methodology
Figures are based on issued and validated Tax-Free forms with Global Blue

Study period

YTD Jan 2020 - Dec 2020

PYTD Jan 2019 - Dec 2019

Glossary

Globeshopper International traveller, Shopping Tax Free

Spending Total Sales in Store spend by Globeshopper on a given period
Transactions Number of validated Tax-Free forms

Average Spending Average Sales in Store per form

Sector (Million LBP = MLBP)

Lifestyle Spending below 1 MLBP
Premium Spending between 1 & 2 MLBP
Affordable Luxury  Spending between 2 & 5 MLBP
Luxury Spending between 5 & 10 MLBP
Hard Luxury Spending above 10 MLBP
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Insights by Sector

Jan to Dec 2020



Spending

By
Sector




Spending distribution by Sector - YTD 2020
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Transactions distribution by Sector - YTD
2020
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Spending distribution by Month - YTD 2020 Spending evolution by Month - YTD vs. PYTD
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Monthly Spending distribution by Sector - YTD 2020

Lifestyle Spending Premium Spending Affordable Luxury Spending Hard Luxury Spending
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Monthly Spending evolution by Sector - YTD 2020
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Transactions




Transactions distribution by Month - YTD Transactions evolution by Month - YTD vs.

2020 PYTD
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Monthly Transactions distribution by Sector - YTD 2020

Lifestyle Transactions Premium Transactions Affordable Luxury Transactions Hard Luxury Transactions
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Monthly Transactions evolution by Sector - YTD 2020

Affordable Luxury
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Monthly Average Spending evolution by Sector - YTD vs. PYTD

Lifestyle Average Spending
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Insights by Quarter

Jan to Dec 2020



Spending

By
Quarter




Spending distribution by Quarter
YTD 2020
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Quarterly Spending distribution by Sector - YTD 2020

Lifestyle Spending Premium Spending Affordable Luxury Spending Luxury Spending Hard Luxury Spending
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in Q1 in Q1 in Q1 in Q1 in Q1
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Quarterly Spending evolution by Sector - YTD vs. PYTD

Lifestyle Spending
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Transactions

By
Quarter




Transactions distribution by Quarter Transactions evolution by Quarter
YTD 2020 YTD vs. PYTD
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Quarterly Transactions distribution by Sector - YTD 2020

Lifestyle Transactions Premium Transactions Affordable Luxury Transactions Luxury Transactions Hard Luxury Transactions
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Quarterly Transactions evolution by Sector - YTD vs. PYTD
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Average
Spending

By
Quarter




Quarterly Average Spending evolution - YTD vs. PYTD

140.00%

120%

120.00%

100.00%

80.00%

60.00%

46%

40.00%

31%

0
20.00% 17%

0%
Q2

0.00%

YTD




Quarterly Average Spending evolution by Sector - YTD vs. PYTD
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Insights by Globeshopper Residence

Jan to Dec 2020



Spending

By
Globeshopper




Spending distribution by Globeshopper Spending evolution by Globeshopper
Residence - YTD 2020 Residence - YTD vs. PYTD
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Globeshopper Spending distribution by Sector - YTD 2020

Lifestyle Spending Premium Spending Affordable Luxury Spending Hard Luxury Spending
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Globeshopper Spending evolution by Sector - YTD vs. PYTD

Lifestyle Spending
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Transactions

By
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Transactions distribution by Globeshopper Transactions evolution by Globeshopper
Residence - YTD 2020 Residence - YTD vs. PYTD
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Globeshopper Transactions distribution by Sector - YTD 2020
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Globeshopper Transactions evolution by Sector - YTD vs. PYTD
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Globeshopper Average Spending evolution by Sector - YTD vs. PYTD
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Insights by Category

Jan to Dec 2020




Spending

By
Category




Spending distribution by Category
YTD 2020
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Category Spending distribution by Sector - YTD 2020
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Category Spending evolution by Sector - YTD vs. PYTD

Lifestyle Spending
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Transactions distribution by Category
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Category Spending distribution by Sector - YTD 2020
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Category Transactions evolution by Sector - YTD vs. PYTD

Lifestyle Transactions
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Category Average Spending evolution by Sector - YTD vs. PYTD

Lifestyle Average Spending
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Spending distribution by Federal Region Spending evolution by Federal Region
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Federal Region Spending distribution by Sector - YTD 2020
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Federal Region Spending evolution by Sector - YTD vs. PYTD
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Transactions distribution by Federal Region
YTD 2020
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Federal Region Transactions distribution by Sector - YTD 2020

Lifestyle Transactions Premium Transactions Affordable Luxury Transactions

Other Other Other
Federal Federal Federal
Kesserwan, 2% Region, Kesserwan, 2% Region, Region,

Kesserwan, 293 2%

Baabda, 6% I

BN 2% _\ 3%

Baabda, 8%

’

Baabda,

v

Biggest concentration in Biggest concentration in Biggest concentration in

Beirut Beirut Beirut

Luxury Transactions

Other
Federal
Region,
Kesserwan, 2% 2%
Baabda, |
3%

Biggest concentration
in Beirut

Hard Luxury Transactions

Other

Baabda, 2% _Federal
> Region, 1%

Kesserwan, 4%

Biggest concentration
in Beirut

66
@ Global Blug



Federal Region Transactions evolution by Sector - YTD vs. PYTD

Lifestyle Transactions
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Federal Region Average Spending evolution - YTD vs. PYTD
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Federal Region Average Spending evolution by Sector - YTD vs. PYTD

Lifestyle Average Spending
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Spending distribution by Town
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Town Spending distribution by Sector - YTD 2020
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Lifestyle Spending
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Transactions distribution by Town Transactions evolution by Town
YTD 2020 YTD vs. PYTD
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Town Transactions distribution by Sector - YTD 2020
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Town Transactions evolution by Sector - YTD vs.

Lifestyle Transactions
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Town Average Spending evolution - YTD vs. PYTD
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Town Average Spending evolution by Sector - YTD vs. PYTD
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